Hilloggs

H Kellogg’s unootnpiXTng TNG UEYAANG KAUNAviac Katd TN naidikng
nayuoapkiac «PIZE TO BAPOZ 3TO NAIAI»

MNepioagdTepa anod 5.000 naidid kai 7.500 evAAIKEG €nIOCKEPTNKAV
oTic 23,24 kal 25 MapTiou oTov ekBeoiakd xwpo Tou METPO
Zuvrtayparog, 70 «ZMITI THZ YFIEINHXZ AIATPO®HZ», €va
HEYAAO BIWMATIKO NAPKO Mou oTnOnKeE oTo NAQIoI0 TNG KAWNAVIAC
«PIZE TO BAPOZ >TO MNAIAI», pe Okono TNV EVNHEPWON TWV
MEYAAWV KAl TNV €KNAidsuon TWV HIKPWV Yia Tnv uyleivi) diatpoPn
Kal Tn Quaoikn dpaoTnploTnTa.

H kapnavia «PIZE TO BAPOZ ZTO MNAIAI»:
e gVTAOOETAI OTO NAQICIO TNC EKOTPATEIQC TOU YnoupyeEiou Yyeiag
ka1 Koivwviking AAAnAeyyung «H ZQH EXEI XPQMA»,
* EXEI OTOXO TNV EVNUEPWON Kal guaioBnTonoinon yia 1o B€ua TG
naidikng naxuoapkiag, kal
*TnVv atnpilouv pali ue 1o Ynoupyeio Yyeiag kar Koivovikng
AAAnAegyyung, T0 Ynoupyeio Avanrtuing (Mevikn
FpappaTeia KatavaAwTth), T0 Ynoupyeio EOviIkAG
MNai1dciag & Opnokevparwyv, 1o Ynoupyeio NMoAiTicpou
(Fevik Tpapparteia ABANTIONOU) kal TOo Ynoupyeio
MeTapopnv & Enikoivaviav.

H etaipeia dnunTtpiakwv Kellogg’s, pe Tig papkeg Special K, All
Bran, CocoPops & Kellogg’s Corn Flaks unooTtipi€e Tnv evepyela
auTtn, dedopevou OTI kal n idia, yia navw ano 100 xpovia napayel
NoloTIKA NPoidvTa Nou oToXEUOUV OE €va MIO UYIEIVO KOGHO.

Mpog Toug dnpoaoioypaPoug:

H Kellogg Company 13pubnke oTic HMA To 1906 pe pia @iAogo@ia nou
napOTPUVE TOUC avBpwnouc va PReATiwoouv Tnv uyeia Toug, aAAalovtag TIC
d1aTPOPIKEC TOUG OUVNOEIEC.

H Kellogg’s rTav pia anod TIC NpwTeG €Talpeiec nou NpooBeose anapaiTnTeG

BiITapiveg kar gidnpo oTa npoidovra Tng, woTe va dlac@aliosl 0TI kaBe pepida
napexel To 25% TwV NUEPNOIWY avaykwVv yia NoAAG Bacika BpenTikd cuoTaTika.
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Aelloggs

Ynnp&E n npwTn €Tadlpeia  nNAykoopiw¢ nou TUNWOe OlIATPOPIKEG
NANPOPOPIEC Kal unvUPaTa UYIEIVAC dIaTpOoPnG OTIC CUCKEUATIEC dNUNTPIAK®V noN
and Tn dekasTia Tou 1930.

H agooiwory Tng Kellogg’s otnv napoxn OlaTPOPIK®V MNANPOPOPIRV
napapevel To idI0 1IOXUPR Kal OAUEPA, NAPEXOVTACG ETIKETEC SUVIOTWUEVNCG
Huepnoiag MpocAnywnc (ZHM) oTto pnpooTivd pEPOC kaBe ocuokeuaciag. H SHM
napouacialel TNV NocdTNTA KAl TO MOCOCTO TWV AVAYKWV £VOC aTOUOU 0t BepideG,
oakxapa, Ainapd, kopeopéva Almapd kal aAdTl nou nepiéxel pia pepida kabe
npoidovToc..

H 13puTik apxn TN eTtaipeiac npiv and 100 xpovia loxUel akopa Kal
onfuepa: «EipaoTe pia taipeia a@pooiwpeévwy avBpwnwyv Mou nNapdyouv MOoIoTIKA
npoiovTa yia €vav nio UYIEIVO KOOPOo». AUTO €XEI WG ANOTEAEOHA TNV
auTod£oHeEUON TNG eTAIpEiag oTnv Eup®wnn yia Tn Hn dnpioupyia yevvnTika
HeTaAAayHévaV npoiovrwv (GMO).

Ma nepIooOTEPEG NANPOPOPIEC ENIKOIVWVAOTE:
kupia Naoia Mnoupvn / Epikinonia - nbourni@epikinonia.gr - 210 6891
524

oepikinonia



Kellogg’s sponsored the campaign against child obesity
named “"Drop the weight on the child”

More than 5.000 children and 7.500 adults have visited on 23, 24"
and 25" of March the “House of Healthy Nutrition” in the
exhibition area of Metro station in Syntagma Square, in order to get
informed about the healthy nutrition & physical exercise.

The well known cereal company Kellogg’s with the brands Special
K, All Bran, Coco Pops & Kellogg’s Corn Flaks, supported this
action, considering that more than 100 have provided nutritious and
tasty products for everyone, of all ages, targeting to a healthier
nutrition.

The campaign “Drop the weigh on the child” is under the
campaign of the Ministry of Health “Life has a color” and
supported by the Ministry of Health but also the Ministry of
Development (Secretariat General of Consumers), Ministry of
Education & Religion, Ministry of Culture (Secretariat General of
Sport), Ministry of Communication & Transportation.
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