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KelloggOs  sponsored the campaign against child obesity
named ODrop the weight onthe child O

More than 5 .000 children and 7.500 adults have visited on 23", 24™
and 25 ™ of March the OHouse of Healthy NutritionO in the
exhib ition area of Metro station in Syntagma Square , in order to get
informed about the healthy nutrition & physical exercise.

The well known cereal company KelloggOs with the brands  Special

K, All Bran, Coco Pops & KelloggOs Corn Flaks , supported this
actio n, considering that more than 100 have provided nutritious and
tasty prod ucts for everyone, of all ages, targeting to a healthier
nutrition .

The campaign ODrop the weigh on the childO is under the
campaign of the Ministry of Health OLife has a colorO and
supported by the Ministry of Health but also the Ministry of

Development (Secretariat General of Consumers), Ministry of
Education & Religion, Ministry of Culture (Secretariat General of
Sport), Ministry of Communication & Transportation.
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