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Mpwivé vs MNMayxvoapkia, onueiwoare 1

H katavdAwon mTpwivou Bondd oTnv KATATTOAENON TG TTAOXUCAPKIAG,

oupewva pe épeuva TnG Kellogg’s

‘Evag atoug TrévTe 'EAANVEG Kal pia OTIg ETTTA EAANVIOEG TTAOXOUV OTTO TTAXUCOAPKia, EVW TO
50% Twv avdpwv kal 10 30% Twv yuvalkwy gival utrépPapol. Emiong, Tig dUo TeAeuTaieg OEKAETIES
OAo kai TTepIoadTEPa TTaIdIG 0TV EAAGSQ yivovTtal uttépBapa, hE ATTOTEAECUO O apIBPOG TOug va
éxel TpITAaoIaoTel amd Tnv dekaeTia Tou 80. EvrouTolg, OO0l KATAVAAWVOUV TIPWIVO €XOUV
TTEPIOCOTEPEG TTIOAVOTNTEG VO XAOOUV BAPOG (UEIWVOVTAG TNV acuvaiodntn KATavaAwon oVak).
Autd petau Twv GAwv avépepe n Dr Kathryn O’ Sullivan, diatpogoAdyog g Kellogg’s
Eupwtng, otnv ouiAia Tng oto 9° MaveAARvio Zuvédpio Aiatpo@ng AiaitoAoyiag otnv ABrva.

ZUYKEKpPIPEVA, ava@EépOnKe OTI:
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To 14% Twv TaIdiwyv TTou {ouv OTa AOTIKA KEVTPa gival TTaxUoapka Kal 1o 42,7% civai
utréppapa.

To 9% Ttwv mTaldiwv TTOU {oUV OTNV eTTapXia eival TTaxuoapka kai 10 32% eivai
utréppapa.
2tnv EAAGSa o1 avdpeg gival TTeEpIcOOTEPO eKTEBEINEVOI OTOV dIafnTn, JE TTOOOOTO TTOU
@tavel 10 20% yia 6ooug gival TTdvw atmd 55 xpovwy, Evw TO TTOCOOTO TWV YUVAIKWYV
NG id1ag nAikiag gival 13%.
Ta 10000TA yio KAPSIOKEG TTABACEISC €xouv auinBei QPKETA, KAl OUYKEKPIPEVA N
XoAnoTepivn oto aipa avépyxovtal o€ 20% yia avopeg peTagu 18-34 xpovwv Kai yia TIg
yuvaikeg petagu 18-34 xpovwyv o€ 12%.

Ooov agopd oTn onuacia Tou TTPWIVoU, €KTOG TNG CWHOTIKAG Uyeiag, Ta o@éAn ammd Tnv
KOTavaAwon Tou OXETICOVTAl APECO ME TNV TIVEUUATIKA €ypryopon, TNV CUYKEVIPWON Kal Tnv

atrédoon:
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TO TTPWIVO cUUBAAEl oTnV BEATIWON TNG TIVEUUATIKAG EYPRYOPONG KAl CUYKEVTPWONG
MTTOPE va BEATIWCEI TNV PVAKN KAl TNV EKPABnon

OupBaAel oTnv augnon TNG dNUIOUPYIKOTATAG

Bonbd otnv diatpnon uiag BeTIKAG d1dBeong, apou TTapaykwvidetal To aiobnua TnNg
TTeivag

GTOHA TTOU KATAVOAWVOUV TTPWIVO TEIVOUV VA £X0UV AIYOTEPO OTPEG.

Emiong, oto ouvédpio TapoucidoTnkav 2 €peuveg, «Ta 4roua Tmou TPWVE TAKTIKA
OnunTpIakd yia mpwivo givai o aduvara? (2007)» Kal « XUCXETION THS KATavaAwaong ETOINWY TTPOS
Bowan dnuntpiakwv e OEIKTES uyeiac Kal diatpoens oc epnpBous uabnréc ornv Konrn, EAAGOa
(2005)», Tou Xpnuatoddétnoe n Kellogg’s kai o1 omoieg Trpaypatotoiénkav otnv Kpitn.
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ETIypOUUOTIKA TO CUUTTEPACHOATA TWV EPEUVWV KATAARyouv oTO OTI, 6001 KATAVOAWVOUV
ouxVvda dnNUNTPIOKA yia TTPWIVO TTApPoucIalouy:

MikpOTEPES TTIBAVATNTEG VA YivOouv TTaXUCAPKOI

XapnAoTepa eTitTreda {axdapou oTo dipa

KaAUTepn QUOIKA KaTdoTaon

ZnUavTIKA HeYaAUTeEPn TTPOCANWN QUTIKWV VWV, aoBeaTiou, O10APoU, (QOAAIKOU
o&€og kal Birapivwv A, B2 kai B6.
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*ETmiouvdTTtovTal o1 2 €peuveg Kal n ouiAia Tng Dr Kathryn O’ Sullivan.

Mpog Toug dnuooioypdgpoug:

H Kellogg Company 16pubnke oTig HIMA 10 1906 pe pia @IAocogia TTou TTapPOTPUVE TOUG
avBpwWTTOUG va BEATILHOOUV TNV UYEIa TOUG AAAALOVTAG TIG DIOTPOPIKEG TOUG CUVIOEIEG.

H Kellogg’s Atav yia a1mod TIG TTPWTEG ETAIPEIEG TTOU TTPOCOECE ATTAPAITNTEG PITAMIVES Kal
oidnpo oTa TpoidvTa TNG, WoTe va dlac@aAioel 0TI KABe pepida TTapéxel 10 25% Twv NUEPHTIWY
QVAYKWYV YIa TTOAAG Baaikd BpeTTTIKA GUOTATIKA.

YTp&e N TTPWTN ETAIPEIQ TTAYKOOMIWG TTOU TUTTWOE SIATPOPIKESG TTANPOPOPIES KAl nvuuaTa
UYIEIVIG DIATPOYPNG OTIC CUCKEUATIEG dNUNTPIOKWYV BN atré T dekasTia Tou 1930.

H agooiwon ¢ Kellogg’s otnv 1Tapoxr dIaTpo@IkKwy TTANPOPOPIWV TTAPAMEVEI TO D10
IOXUPr KOl ONPEPA, TTAPEXOVTOG ETIKETEG ZuvioTwuevng Huepnolag MpoéoAnwng (ZHIM) oTo
MTTPOOTIVO PéPOG KABe ocuokeuaoiag. H ZHIM tmapouciddel Tnv TToOoOTNTA KAl TO TTOCOOTO TWV
QVayKWV £vog aTtopou o€ Beppideg, oakyxapa, AITTapd, Kopeapéva AITTapd Kal aAdTl TTOU TTEPIEXE! Jia
MEPIOa KABE TTPOIGVTOG.

H 1dpuTiKi apxn TnG eTaipeiag Trpiv atrd 100 xpdvia 1oxUel akopa Kal ofuepa: «Eipaote pia
ETAIPEIO APOCIWPEVWV aVBPWTIWY TTOU TTAPAYOUV TTOIOTIKA TTPOIOVTA yia £vav TTIO UYIEIVO KOTHO».
AuTo éxel wg amroTéAeopa TNV auTodéopeuon Tng eraipeiag otnv Eupwtn yia 1 pn
Snuioupyia yevvntikd peTaAAaypévwyv Tpoidviwyv (GMO).

Ma TepIocoOTEPES TTANPOPOPIES ETTIKOIVWVIOTE:
kupia Naoia Mtroupvr) / Epikinonia - nbourni@epikinonia.gr — 210 6891 524
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Breakfast vs Obesity, breakfast wins!

Breakfast is essential against obesity, according to Kellogg’s
research

One in every 5 Greek men and one in every 7 Greek women are obese, whereas 50% of

men and 30% of women are overweight. Moreover, during the last two decades the number of
obese children has increased, prevalence of obesity is approximately 3 times higher now
compared than in the 80’s. People who regularly consume breakfast have more chances to loose
weight (by minimizing the impulsive snacking behaviour). Those are some of the key points on in
Dr Kathryn’s O’ Sullivan, Public Health Nutritionist for Europe Kellogg, lecture during the 9*"
National Nutrition Conference in Athens.

Furthermore, it was pointed that:

14% of urban children are obese and 42.7% are overweigh

9% of rural children are obese and 32% are overweigh

In Greece men are more at risk for diabetes, after 55 years over 20%, in contrary women
after 5 years over 13%.

The risk of heart diseases is increased, 20% of men 18-34 years have blood cholesterol
and 12% of women 18-34 years have blood cholesterol.

Breakfast concerns physical health as well as also cognition, concentration and performance:
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breakfast contribute for improvement of cognition and concentration
improves memory and information processing

increases creativity

increase good mood, through displace hungry

breakfast eaters are less stressed

During the Conference Kellogg's presented 2 surveys, “Are people who regularly eat breakfast
cereals slimmer than those who don’t? A systematic review of the evidence” (2007) and
“Consumption of ready-to-eat cereals in relation to health and diet indicators among school
adolescents in Crete, Greece” (2005). Which were sponsored by Kellogg’s and took place in

Crete.

The survey points out four basic key findings:
Cereal — breakfast eaters,

v have less possibilities to become obese
v have less blood cholesterol
v’ better physical condition



v" they consume more calcium, fibber, iron, folic acid and vitamins A, B2 and B6.

*Please find attached the 2 researches as well as Dr Kathryn’s O’ Sullivan lecture.

For journalists:

Kellogg Company have founded in USA at 1906 based on the philosophy that urged people to
improve their health by changing their eating habits.

Kellogg was one of the first companies who added vitamins and iron into their products, in
order to guarantee that each serving 25% of RDA of essential vitamins.

It was the first company worldwide which printed information about nutrition on their packages
during the 30s.

Kellogg’s continued to provide information for nutrition and became the one of the first
businesses to print Guideline Daily Amounts (GDAs) on the front side of packages. GDAs
show the amount and the percentage of an individual's needs of calories, sugars, fat, saturated
fat and salt that is in a serving of each product.

For over 100 years Kellogg vision has remain the same «We are a company of dedicated
people making quality products for a healthier world". For that reason the company has the
obligation not to provide GMOs.

For more information:
Ms Nassia Bourni / Epikinonia — nbourni@epikinonia.gr — 210 6891524




