Hollogg®

To EAANVIKO IvoTiTOUTO AIGTPOPNG HE TV
unooTtnpiEn TnG Kellogg’s, HIAd&el oTa naidia yia Tn
owoTn d1aTpOoPN KAl T onHacia Tou npwivou!

And Ta TEAN deBpouapiou kal pEXPI TIC apxES Anpidiou, 3.000
HadbnTECc dnuoTikoU Kal yupvaciou o€ oxoAsgia TnG ATTIKNG, Ba evnuepwBoUv
and 10 EAANVIKO IvoTiToUTO AlaTpo®ng, e TNV unootnpién Tng Kellogg's,
yla Tn onuaocia tTng owoTng diatpoPng, Tn onoudaldTnTa Tou Npwivou oTnV
KaAn uyeia kal Tnv anodoor Toug Kabe pEpa Kabwg Kal yia Ta opEAN TNG
AaokKnong oTNV KATakTnon Tng uyeiag kai eueiag otn {wn Touc.

To eknaldeuTIKO aAUTO NPOYpauMa, HE TITAO «ZKEPTOMAl Kal Tpww»,
TeAei uno Tnv alyida TnG Mevikng MpappaTeiac KatavaAwTr Tou Ynoupyeiou
AvanTtuéng. 210 nAgiolo Tou, Ta naidid Ba £xouv TN duvaToTnTa va
evnUeEpwOOUV and TouG KAIVIKOUG O1aIToOAOYouG- d1aTpopoAdOyouC Tou
E.I.LA., ye Tn Bondeia &vog eknaldeuTikoU BivTeo yia Tn owaoTh diaTpogn
Kal Tnv eueia, Kal Tn OUMMETOXN Toug ot O1adPAOTIKEG NAPOUCIATEIG.
MapaAAnAa, €va noAuceAido evnUEPWTIKO €vtuno Ba JdiaTiBeTal oToug
yoveig, HeE OTOXO va MNPOOPEPEl MPAKTIKEG CUMBOUAEG dIaTpoPnG Kal
aoknong, WOTE va WMNOPECOUV va anoTeAEooUV ol idlol owaoTa dIaTpoPIKa
npoTUNa yia Ta naidid Toug.

H Kellogg’s, n peyaAUTepn e€Talpia dnuNTPIAK®WV MNPWIVOU OTOV
KOOMO, €xel oav OTOXO TNG va OUMPBAAAEl OTnV UIOBETNON OWOTWV
d1aTPOPIKWV EMAOYWV YIA TNV KAAR uyeia kal eueia. Me pia geydain ykaua
ano dnunTplaka kal uyleiva ovak (Kellogg’s Special K, All Bran, Bran
Flakes Complete, Coco Pops, Kellogg’s Corn Flakes, k.a.) n ertaipia
NPooPEPEl OIATPOPIKA OWOTEC ENIAOYEG Yia KGBe avaykn Kal Kabes oTiyun.
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Mpog Toug dnpoaoioypaPoug:

H Kellogg Company 13pubnke oTic HMA To 1906 pe pia @iAogo@ia nou
napOTpuve TouC avBpwnoug va BeATiwoouv Tnv uyeia Touc aAAdalovrtag TIC
d1aTPOPIKEC TOUG OUVNOEIEC.

H Kellogg’s rTav pia and TIC NpwTeG €Talpeiec nou NpooBeose anapaiTnTeG
BiITapiveg kai gidnpo oTa npoiovra Tng, woTe va dlac@aliosl OTI kaGBe pepida
napexel To 25% TwV NUEPACIWV Avayk®V Yyia NoAAd Bacika BpenTikG cuoTaTIKA
kal 17% Tou oidfpou.

YnAp&E n nNpwTn €Taipeia  nNaykoopiw¢ nou TUNWOE  JIaTPOPIKEG
NANPOPOPIEC Kal unvUpaTa UYIEIVAC dIaTpOoPnG OTIC CUCKEUATIEC dNUNTPIAK®V noN
and Tn dekasTia Tou 1930.

H agooiwory Tng Kellogg’s otnv napoxr OlATPOPIKWV MNANPOPOPIOV
napapevel To idI0 1IOXUPR KAl ONUEPA, NAPEXOVTACG ETIKETEC SUVIOTWUEVNCG
Huepnoiag MpocAnywnc (ZHM) oTto pnpooTivd pEPOC kABe ocuokeuaciag. H ZHM
napouacialel TNV NocdTNTA KAl TO MOCOCTO TWV AVAYK®WV £vVOC aTOUOU 0t Beppideg,
oakxapa, Ainapd, kopeopéva Aimapd kal aAdTl nou nepiéxel pia pepida kabe
npoidvToc.

H 10puTIkiy apxn Tng €Taipeiag npiv ano 100 xpodvia loxUel akoua Kai
ofuepa: «EipaoTe pia staipeia a@pooiwpEvwy avBpwnwyv Mou nNapdyouv MOoIoTIKA
npoidvTa yia &vav nio UyIleivo KOOHOo».

Ta dnuntpiaka Special K Tnc Kellogg’s and anoAduoTIKEG Tpayaveg
vVIQpadec and pudl kal oTapl oAIKAC AAE0EWC, €ival XaunAa o Ainapd, €Xouv uWnAn
NEPIEKTIKOTNTA 0 UdATAVOpaAKeG Kal €ival nAolola oe 6 Bacikeg PBiTapiveg B,
Bitapiveg C, D kail gidnpo. Me Ta Kellogg's Special K pynopeic va €ical giyoupog oTI

dlaTtnpeic TNV popua oou kal anoAapPBAavelg €va UYIEIVO KAl YEUOTIKO YEUUQ.

Ma nepiooOTEPEG NANPOPOPIEC ENIKOIVWVAOTE:
KaTepiva ZaxapakonouAou / Epikinonia
kzacharakopoulou@epikinonia.gr - 210 6891 524



Hellogg®

Hellenic Nutrition Institute with the support of
Kellogg’s, talk to children about healthy nutrition
and breakfast’s importance!

Since the end of February and during the beginning of April, 3.000
students from Primary School and High School in Attiki schools, will be
informed, by the Hellenic Nutrition Institute (EID) with the support of
Kellogg’s, about healthy nutrition, importance of breakfast in good health
and their every day performance as well as for the good effects of
exercise in achievement of health and wellbeing in their lives.

This educational program, entitled “I think and eat”, is under the
auspice of General Secretariat of Consumer of Ministry of Development. In
its context, kids will have the ability to be informed by E.I.D.’s clinical
dieticians - nutritionists with the help of an educational video about
healthy nutrition and wellbeing and their participation in presentations
with actions. At the same time, a multi-paged educational leaflet will be
addressed to parents, in order to offer practical advices of nutrition and
exercise, so that they could constitute good nutritional models for their
children.

Kellogg’s, the biggest company of breakfast cereals in the world,
targets to contribute at the adoption of healthy nutritional choices about
good health and wellness. With a large variety of cereals and healthy
snacks (Kellogg’s Special K, All Bran, Bran Flakes Complete, Coco Pops,
Kellogg’s Corn Flakes, etc), the company offers healthy nutritional choices
for every need and every moment.
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For journalists:

Kellogg Company was founded in the USA at 1906, based on the philosophy
to urge people improve their health, by changing their eating habits.

Kellogg was one of the first companies who added vitamins and iron into
their products, in order to guarantee that each serving covers 25% of
recommended daily intakes of essential vitamins and 17% for iron.

It was the first company worldwide which printed information about nutrition
on their packages, during the ‘30s.

Kellogg’s continued to provide information for nutrition and became the one
of the first companies to print Guideline Daily Amounts (GDAs) on the front
side of packages. GDAs show the amount and the percentage of an
individual's needs of calories, sugar, fat, saturated fat and salt included in a
serving of each product.

For over 100 years, Kellogg is vision has remained the same «We are a
company of dedicated people making quality products for a healthier world".

Kellogg’s Special K cereals are full of 6 vitamins B, vitamins C, D, iron and
carbohydrates. Made of toasted rice and wheat flakes, are the perfect
combination of a healthy and nutritious meal and the most important: low in
fat!

For more information:
Ms Katerina Zacharakopoulou / Epikinonia
kzacharakopoulou@epikinonia.gr - 210 6891524



